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Investment:

“The fund invests in a wide variety 
of investment media segments and 
seeks to offer return opportunity’s 
with  a minimum of a target 20% anual 
return average over all segments. 
The fund is actively managed by 
highly qualified media consultants 
from all over the globe. The fund 
focusses on new technological 
development and introducing new 
talents spreading positive content. 
The Fund believes in taking media 
and entertainment to the next level. 

Advisor:

EBC Productions
KvK: 58602267
E-Mail: hello@eleven11.tv

New Media & Entertainment Fund 

Media & Entertainment have been fascinating many people for many years. Media 
& Entertainment inspires people, challenges people and gives people many hours 
of entertainment in many forms.

Very often investments in Media & Entertainment were characterized by large risks 
and few opportunities.

In recent years, this market has been seriously shaken up and we are seeing various 
new initiatives and opportunities popping up. This is mainly due to the growing 
digitization of media and media consumption. Due to this revolution of existing old 
business models on the one hand and digitization on the other, there is enormous 
demand for innovation in online media platforms. Modern media consumption has 
changed and will continue to change and approaching the specific target groups 
requires a new approach.

The media industry is not just about technological innovation but also a completely 
new approach to the ways in which people want to experience media and 
entertainment today. Where in the past the consumer wanted a rather passive 
experience, the modern media consumer is much more active and he also wants to 
experience media more than just consume.

Innovation and growth brings enormous challenges. Especially today, the new 
initiatives and possibilities will be the new standard for media and Entertainment in 
the near future.

The new media and entertainment fund facilitates this innovation, in all its facets 
where new business models create new profits.
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Profit & Share

Unlike major other parties, we will not focus on public funding 
and tax benefits by including them in the business models. This 
way we keep the commercial objectives clear and the focus can 
be placed on exploration and profits. The fund will invest in the 
following sub-areas. Eighty percent of the Fund Profits will be 
shared among the investors, based on “high water mark” profit 
sharing system.

Diversification & Spread Risk 

By focusing and differentiating on various pillars, we are able 
to spread the investments, spread risks and achieve target 
returns. This makes it possible to use this fund in the renewed 
media to serve renewed markets.

Investment Mix

Within the fund we ensure that the invested capital is spread out. We aim for a healthy mix of global and local content with new talent 
who will create innovative innovations and address the millennial target market. These ensure a stable return. All business models 
are proven, give stable return models and are developed by media consultants who are active in the business for years.
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Market Situation

All studies indicate that the younger target groups are incre-
asingly consuming more image and content but in a completely 
different way than the previous generations. The content incre-
ases every year due to the increasing demand for new content 
inspiring productions.

The TV as the sole mass media resource has remained far be-
hind us. The way in which media is consumed, in particular by 
the new generation, proves that other screens such as laptops, 
mobile phones and other forms of communication predomina-
te, can be reached anywhere and at any time where images 
and experiences can be shared directly anywhere proves that 
Media is ready for new business and investment models. 

Interactivity is key.

This gives enormous opportunities in the market. In the past, 
TV channels were “the masters in the market” The classic TV 
channels determined when something was being watched. 
Those times are finally over. The viewer has taken control 
again and now decides when and what is being watched.

Authentic honest content in, for example, reality TV, or news 
and informative blogs take a free flight. But there is structure 
and guidance needed to digitally support the talents and con-
tent creators.

Our distribution model

The fund will not invest in a one-sided project approach but will also create diversification by investing in multiple productions that 
can guarantee a guaranteed renewed distribution. Together with partners who represent the business for more than 10 years, there 
is room for a realistic target return.

Firstly, the fund will invest in new talent and new content that meets the needs of today’s target groups. The focus will be on TV 
series (scripted & non-scripted), feature films, digital productions, theater productions and musicals.
By working with internal consultants and talent & content specialists and reputable parties, we get the right strategic mix of content 
distribution.

Challenges New Media Technology

Today there is a huge range of content available. Especially 
the digital platforms are generators of thousands of hours of 
content per day. Today everyone can upload images in their 
social media account. This does not mean that this guarantees 
many viewing figures both online and offline, or contribute to 
the advertisers. Not everything is being watched and the target 
group is selective in viewing so much choice. Authenticity and 
quality remain key in the selection.

“Content is King” and good quality content is the first pillar we 
use to ensure distribution.

Finding the right distribution partners for the media content 
is the 2nd pillar that is crucial. A lot of content but no sales 
opportunity (distribution) makes the realized work worthless.

“Content is King, but distribution is the Queen”

Thanks to all new forms of digital media, there are many more 
options than just operating a TV channel. Huge opportunities in 
the field of digital distribution give investors new opportunities 
to invest in clear new business models.
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Spread Risk 

By investing in multiple productions, the risk can be limited within the media. By 
responding to the globalization of the market, the fund is able to distribute and 
commercialize the productions.

We are committed to a healthy mix of local and global talent, which is important 
for future operations. By not restricting ourselves in distribution possibilities, we 
are able to better respond to the needs of the advertisers who, based on their 
local business, also focus more on the digital international market.

Guaranteed Distribution 

One of the investment pillars will focus on a new digital form of distribution. We 
will create our own MCN (Multi Channel Network) for our digital platforms, to 
not only use our own distribution channel but also to cross-promote our talent.

Feature Films & Life Entertainment

We will focus on Feature Films and not limit ourselves on just digital media and 
TV.
Together with our creative team, the fund will seek out and invest in innovative 
productions at an international level. Feature films should be based on original 
stories that which we are always actively looking for.

Also in the field of live entertainment, our goal is to bring a complete experience 
to the consumer. Not just an evening of theater, but a completely new experience 
that allows the consumer to be drawn into the experience of production. Top 
productions of international level that can also tour internationally.

Because consumers are “pampered” today, we want to put extra effort into 
innovation and let the viewer experience production as much as possible.

We will also focus on international productions and exploitation with partners so 
that we cannot also serve international markets such as Asia and the Far East.

Investment Strategy

Contrary to what other MCNs do, we ensure that our talent gives a “good feeling”, coach and give them room to fulfill their creative 
freedom. We will help them with new substantiated content initiatives, not only for their development but also to bring the digital 
platform to a next level.

By working with this strategy, we will integrate the TV component into our digital media platform in a second phase and we can 
guarantee that the content is broadcasted and will attract advertisers.

This strategy allows us to define new business models that attract advertisers from the comfort zone and allow them to focus on 
digital advertising opportunities.  In addition, we will use the existing classical distribution possibilities to launch our media worldwide. 
The demand for New Media services is a fact that leaves room for large-scale opportunities. Even in established markets in countries 
such as the United States, there is room for innovation and growth.
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